
Eleonora Escalante, MBA-MEng
Strategic Corporate Advisory Services

Creating Corporate Integral Value (CIV)

Social Media Segmentation



Volvo Ocean Race 2017-2018: Route from Alicante to The Hague (Updated 13-1-2018)

Eleonora Escalante MBA-MEng, Strategic Corporate Advisory Services

© 2017 Eleonora Escalante-all rights reserved 

L

C
T

G A NM

H
K

H
K I C

Leg 1 Leg 2 Leg 3 Leg 4 Leg 5 Leg 6 Leg 8 Leg 10Leg 5 Leg 7 Leg 9

Alicante

Spain

The Hague

Holland

N
e
w

p
o

rt

A
u

c
k

la
n

d

G
u

a
n

g
z
h

o
u

M
e
lb

o
u

rn
e

L
is

b
o

n

C
a
p

e
 T

o
w

n

H
o

n
g

 K
o

n
g

 1

H
o

n
g

 K
o

n
g

 2

It
a
ja

i

C
a
rd

if
f

Integrity

& Ethical 

Revolution

Strategy 

Corporate 

Renewal

The Blue 

Ocean

Segmentation 

Analysis

Porter´s 

Generic 

Strategies 

And Social 

Media

Core Business 

Fundamentals

G

Leg 11

Resources & 

Capabilities 

Analysis

Value Chain 

Analysis

Trends in 

Competitive 

Advantage 

Strategic  

Innovation 

& Digital 

Disruption

Leg 0

Porter Five 

Forces 

Industry 

Analysis

28-10-2017

25-11-2017

23-12-2017

W
e
 a

re
 h

e
re

13-Jan-2018

Life Cycle 

Model (II)

Life Cycle 

Model (I)

Between 22nd

January to 1st

February 2018

https://support.office.com/es-ES/article/b89770f1-deb1-4a19-94ef-342aa15a4689
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Outline Theme 2. Social Media Segmentation. 

1. Social Media 

Platform Uses

2. Traditional 

Segmentation vs. Social 

Media Segmentation

3. Social Media 

Segmentation 

Objectives

3. Information 

Propagation.

Personality 

Classification

4. Content drives 

community groups. 

Micro segmentation

.
5. The Future: Predicting a 

well fine tuned segmentation 

using social media.

Summary and Conclusions

213-Jan-2018

https://support.office.com/es-ES/article/b89770f1-deb1-4a19-94ef-342aa15a4689
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Leg 4. From Melbourne to Hong Kong.
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Theme 2. Social Media Segmentation. 
1. Social Media 

Platform Uses      

313-Jan-2018

We are here!

Since the 2000s, the Social Media companies started to change the model of traditional media.

Model 1

Model 2

https://support.office.com/es-ES/article/b89770f1-deb1-4a19-94ef-342aa15a4689
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Theme 2. Social Media Segmentation. 
1. Social Media 

Platform Uses      
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We are here!

Company
Traditional 

Media
Consumer

Company Social Media Consumer

Since the 2000s, Social Media companies started to change the model of traditional media, and 

in consequence the same fundamentals of marketing..

• During the last 20 years (one generation) the 

internet has changed the traditional media 

industry.

• With the appearance of social media 

platforms, individuals and companies are able 

to communicate directly whenever they wish.

• Social media help companies to amplify their 

marketing mix (product, price, promotion, 

place) 

• Social media has changed the media industry: 

it has removed the figure of a third party 

media. They can go directly to the client.

• Social media helps to build trust, credibility 

and strong relationships DIRECTLY one to one, 

or one to many or many to one.

“Both models have cohabited together for last 20 years, but 

social media has been unstoppable”. EEscalante

Model 1

Model 2

https://support.office.com/es-ES/article/b89770f1-deb1-4a19-94ef-342aa15a4689
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Theme 2. Social Media Segmentation. 
1. Social Media 

Platform Uses      

513-Jan-2018

We are here!

Company
Traditional 

Media
Consumer

Company Social Media Consumer

The success of social media is linked to the Internet penetration and the usage of Mobile 

Phones. “If you have a Mobile and access to Internet, you have access to social media”

“Both models have cohabited together for last 20 years, but 

social media has been unstoppable”. EEscalante

Model 1

Model 2

“It’s not just the internet and social media are 

growing rapidly, but in addition:

• More than half the world now uses a 

smartphone;

• Almost two-thirds of the world’s 

population now has a mobile phone;

• More than half of the world’s web traffic 

now comes from mobile phones;

• More than half of all mobile connections 

around the world are now ‘broadband’;

• More than one in five of the world’s 

population shopped online in the past 30 

days.”

Source: https://wearesocial.com/special-

reports/digital-in-2017-global-overview

https://support.office.com/es-ES/article/b89770f1-deb1-4a19-94ef-342aa15a4689
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Theme 2. Social Media Segmentation. 
1. Social Media 

Platform Uses      

613-Jan-2018

We are here!

Social Media is the partner in love with the Internet.  They are mutually and passionately in 

love. “Social Media has grown because the Internet penetration has grown”

https://support.office.com/es-ES/article/b89770f1-deb1-4a19-94ef-342aa15a4689
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Theme 2. Social Media Segmentation. 
1. Social Media 

Platform Uses      
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We are here!

Almost 36% of the world total population is a user of at least one social media platform.. China 

has built their own social media tools such as Tencent Weibo. Half of the Chinese population has 

access to internet.

Total World Population is 7.442 Billion.

China population is 1.379 billion.

Source: World Bank (2016 data)

Number of social media users in the World.

https://support.office.com/es-ES/article/b89770f1-deb1-4a19-94ef-342aa15a4689
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Theme 2. Social Media Segmentation. 
1. Social Media 

Platform Uses      

813-Jan-2018

We are here!

Preferred social media in the world…

Source: Statista 2018.

https://support.office.com/es-ES/article/b89770f1-deb1-4a19-94ef-342aa15a4689
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Theme 2. Social Media Segmentation. 
1. Social Media 

Platform Uses      

913-Jan-2018

We are here!

Global Social Media Statistics by Vincenzo Cosenza, February 2017 (based on official information).

http://vincos.it/social-media-statistics/

https://support.office.com/es-ES/article/b89770f1-deb1-4a19-94ef-342aa15a4689
http://vincos.it/social-media-statistics/
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Theme 2. Social Media Segmentation. 
1. Social Media 

Platform Uses      

1013-Jan-2018

We are here!

Picture source: http://forfreeblog.blogspot.com

https://support.office.com/es-ES/article/b89770f1-deb1-4a19-94ef-342aa15a4689

